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About The Alumni Attitude Study

» Cooperative development of the instrument
v Greater need for feedback as part of partnership model versus pricing issues to do one-up
research
85% remains the same from original instrument
Smaller versions available
Custom-designed instruments have some comparable questions

ANANEN

» Samples were extracted by the individual schools to reflect (as much as possible) the
individual school’s alumni population and demographics

> Survey distributed to over 800,000 alumni via email (with some schools opting to also use
mail and telephone) over last 4 years

(average response rate of 15% to 20%)

> Abranded survey was emailed to each individual with a link to a secure site for survey
completion

» Survey questions can be divided into five areas:

v" Demographics
v Loyalty
v Overall experience
v Student experience
v Alumni experience
|
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St, . Respondents
johns
-0y |
Current Lapsed Never Total
Non-law Distribution 7,767 6,426 43,006 57,199
Non-law Bounce emails 2,262 1,968 16,801 21,031
Non-law Response 780 295 889 1,964
Total Non-law Response
Rate 14.17% 6.62% 3.39% 5.43%
Law Distribution 2,287 1,281 4,830 8,398
Law Bounced emails 497 335 1,581 2,413
Law Response 180 74 118 372
Total Law Response Rate 10.06% 7.82% 3.63% 6.22%
Total Distribution 10,054 7,707 47,836 65,597
Total Bounced/Returned 2,759 2,303 18,382 23,444
Total Responses 960 369 1,007 2,336
Overall Response Rate 13.16% 6.83% 3.42% 5.54%
|
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St@ Bias is inherent in all research studies. It must
1 be understood and minimized where possible.
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Confidence Interval

« Computation based on number of responses and variation of responses
« Assumes random distribution and ability to respond

* Response percentage is not part of the consideration for this calculation

Non-Response Bias

* Alow survey response rate and corresponding high non-response rate causes
concern about differences between respondents and non-respondents

e Exists in both internet and phone surveys as well as malil
« Consistency of ranking for question groups helps alleviate concern
« Distribution across membership status, age, and gender also helps reduce concern

Selection Bias

» Asurvey will be more representative of the entire population if sample selection is
truIIy rar&dom and each member of the population has an equal opportunity to be
selecte

« Possibly more of an internet issue currently for some schools
« Approximately 82% of college graduates have access to the internet and email*

* Source: “The Ever-Shifting Internet Population”, The Pew Internet & American Life Project, April 16, 2003.
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About The Alumni Attitude Study

Participants

Alaska, University of at Fairbanks
Boise State University

Brandeis University

Buffalo State

California-Berkeley, University of
California-Davis, University of
California-Irvine, University of
California-LA (UCLA), University of
California-Riverside, University of
California-San Diego, University of
California-San Francisco, University of
California-Santa Barbara, University of
California-Santa Cruz, University of
Case Western University

Cedarville University

Central Florida, University of

Central Washington University
Cincinnati, University of

Colorado State University

Concordia

Drake University

Drexel

George Mason University

George Washington University
Georgetown University

Ithaca College

Jacksonville State University
Kansas, University of

Kent State University

Linfield College

Massachusetts at Lowell, University of
Missouri, University of

Montana State University

Montana, University of

Nevada at Las Vegas, University of
New Mexico, University of

New York University

Niagara

Oakland University Weber State University

Ohio University West Virginia University
Oregon, University of Western Michigan University
Ouachita Baptist University Western Michigan University
Pittsburgh, University of Winthrop
Portland State University Wisconsin LaCrosse
Purdue

Rochester Institute of Tech

Southern lllinois University

Southern Methodist University

Southern Mississippi, University of

Spelman College

St. John's University

SUNY - University at Albany

Syracuse University

Texas Christian University

Tufts

University of Houston

Utah, University of

Colorado-Boulder, Universi“ of North Dakota State Universili
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About The Alumni Attitude Study

St John’s Comparable Schools

UNIVERSITY

Georgetown University

Niagara University

New York University

Syracuse University

University of Cincinnati

University of Houston
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St- Alumni Segmentation Model,
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It is important to consider generational, stage of life, and lifestyle market segmentation.
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Study Results:

Population Demographics
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5?5 Study Results: Distribution & Response
St- [} By Location of Current Residence
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@ Study Results: Distribution & Response
St. ’ Location of Current Residence By Cohort
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St- Location of Current Residence By Law
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st. F Location of Current Residence By Law
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Percentage of Respondents

5T OAIll Schools
O St. John's
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NOTE: Response rate is unadjusted for bad email addresses.
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St, By Gender
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St. ) Gender By Cohort
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St. ) Degrees Earned from St. John's
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Degrees Earned from St. John’s By Cohort
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Current Activities By Cohort
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St. ) Annual Salary Range
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Under $20.000t0  $40,000to $60,000to $80,000to $100,000to $200,000 or
$20,000 $39,999 $59,999 $79,000 $99,999 $199,999 more

'hﬁm

‘me Slide 28 Results From 2007 Alumni Attitude Studye

Percentage of Respondents

5?5 Study Results: Distribution & Response

U Annual Salary Range By Cohort
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St. . Satisfaction with Career Progression
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St. h [} Satisfaction with Career Progression By Cohort
m—

100

90

80

70

60

50

40

30

Percentage of Respondents

o,ﬂ

Very dissatisfied Somewhat dissatisfied Somewhat satisfied Very satisfied

‘D Never MLapsed M Current

- Slide 31 Results From 2007 Alumni Attitude Study

866-471-8600 WWW.AIumniAttitudeStudy.org



Alumni Attitude Study©
Findings and Results for
St. John’s University 2007
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St. ) By Gender (Across Eras)
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st. . By Q20 Financial Participation
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@ Study Results: Distribution & Response
St. ) By Q20 Financial Participation vs. Q02
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Q02 How often do you promote the University to others?

‘ B Never O Occasionally @ Regularly B All the time
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JOhnS Highlighted issues and areas of focus
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1. Demonstrate that the diploma is increasing in equity
through communications regarding, student and
alumni achievements

2. Job and career related activities

3. Provide opportunities for alumni to provide feedback
and engage in activities

4. Engaging alumni located outside New York City
5. Branding presence on campus

6. Communicate differently with younger alumni (30
and under)
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'E' Study Results: Alumnus/a Experience
St Y Q15. In your relationship with the University, please describe how often you do or have done the
* following.
-]OLM\'EIN?['§ By Age Group

- _______________________________________________________|]
Never One time A Few Times Frequently

Read alumni magazine

Read Alumni email e

Get in touch with other alumni

Visit campus web site
Visit campus
Attend local alumni association or club events

Attend your university sporting events

Use printed alumni directory
Attend reunion events
Use electronic alumni directory
Volunteer to work on campus or at event
B WWII/Post WWII O Woodstock\ Vietnam
B Post Watergate B Yuppie\End of Cold War
O Electronic Revolution\Dot-Com W Post 9/11

Sorted in descending order of frequency
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i Study Results: Alumnus/a Experience
St@ Q15. In your relationship with the University, please describe how often you do or have done the
. following.
I] UNIVERSITY By Cohort
Never One time A Few Times Frequently
} }
Read alumni magazine l
Read Alumni email
Getin touch with other alumni
Visit campus web site 5
B |
Visit campus L
Attend local alumni association or club events l 5
Attend your university sporting events
Use printed alumni directory =
Attend reunion events h
Use electronic alumni directory |
Volunteer to work on campus or at event =
’ B Never O Lapsed W Current
Sorted in descending order of frequency
.hﬁm
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50 Study Results: Alumnus/a Experience
St. . Q16. For each of the communication methods listed below, please tell us how important that
_]Oh method is to you and also rate the alumni association’s effectiveness in utilizing that method.
UNIVERSITY

Not Somewhat Very Critically

Important Important Important Important

Poor Fair Good Excellent
Email

Alumni magazine

University web site

Alumni web site

Electronic newsletter

Communication regarding your services or benefits
Periodic informational communications

Invitations to university activities

Reunion mailings

Alumni staff presentations at meetings

Invitations to alumni activities

[ B Importance B Quality of Support ]

Sorted in descending order of importance
.____________________________________________________________________________________________________|
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% Study Results: Alumnus/a Experience
St@ Q16. For each of the communication methods listed below, please tell us how important that
i 2 method is to you and also rate the alumni association’s effectiveness in utilizing that method.

J Difference between Importance and Performance
UNIVERSITY

Importance exceeds Performance exceeds
Performance Importance

Email

Alumni magazine

University web site

Alumni web site

Electronic newsletter

Communication regarding your services or benefits
Periodic informational communications

Invitations to university activities

Reunion mailings

Alumni staff presentations at meetings

Invitations to alumni activities

‘ O All Schools M St. John's 2002 B St. John's 2007 B St John's Comps

Sorted in descending order of importance

‘me Slide 42 Results From 2007 Alumni Attitude Studye
i Study Results: Alumnus/a Experience
St@ Q16. For each of the communication methods listed below, please tell us how important that
» h o method is to you and also rate the alumni association’s effectiveness in utilizing that method.
JO Gap Analysis By Life Cycle
-a0000 |
Importance exceeds Effectiveness exceeds
Effectiveness Importance
Email
Alumni magazine
University web site
Alumni web site
Electronic newsletter
Communication regarding your services or benefits
Periodic informational communications
Invitations to university activities
Reunion mailings
Alumni staff presentations at meetings I
Invitations to alumni activities
B WWII/Post WWII O Woodstock\ Vietnam
B Post Watergate B Yuppie\End of Cold War
O Electronic Revolution\Dot-Com B Post 9/11

Sorted in descending order of importance
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y Study Results: Alumnus/a Experience
St@ Q16. For each of the communication methods listed below, please tell us how important that
i 2 method is to you and also rate the alumni association’s effectiveness in utilizing that method.
J | Gap Analysis By Cohort
UNIVERSITY
Importance exceeds Effectiveness exceeds
Effectiveness Importance

Email

Alumni magazine

University web site

Alumni web site

Electronic newsletter

Communication regarding your services or benefits
Periodic informational communications

Invitations to university activities

Reunion mailings

Alumni staff presentations at meetings

Invitations to alumni activities

B Never O Lapsed W Current

Sorted in descending order of importance
I EEEEEEE——
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5?‘5 Study Results: Alumnus/a Experience
St.k) Q17. Please indicate how much each of the following impacts your overall opinion of the
J h ? University.

MH

0 5 10 15 20 25 30 35 40 45 50

Value and respect for degree

Accomplishments of alumni

History and tradition

Accomplishments of students

School rankings (e.g. U.S. News & World Report)
Accomplishments of faculty

Providing scholarships

Outreach to community

Media visibility

Campus aesthetics

Success of athletic teams

| Critical impact

Sorted in descending order of impact
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Study Results: Alumnus/a Experience

Q17. Please indicate how much each of the following impacts your overall opinion of the
University.

o
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I] UNIVERSITY
0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Value and respect for degree

Accomplishments of alumni I

History and tradition [

Accomplishments of students [

School rankings (e.g. U.S. News & World Report) [

Accomplishments of faculty I

Providing scholarships [

Outreach to community |

Media visibility [

Campus aesthetics [

Success of athletic teams

O No impact O Some impact @ significant impact B Critical impact

Sorted in descending order of impact
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St@ Q17. Please indicate how much each of the following impacts your overall opinion of the
. h ) University.
JO II.S By Era
esL 0y |
No Some Significant Critical
impact impact impact impact

Value and respect for degree

Accomplishments of alumni

History and tradition

Accomplishments of students

School rankings (e.g. U.S. News & World Report)
Accomplishments of faculty

Providing scholarships

Outreach to community
Media visibility

Campus aesthetics
Success of athletic teams
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Study Results: Alumnus/a Experience

st@ Q17. Please indicate how much each of the following impacts your overall opinion of the
. 2 University.
J LELI By Era
UNIVERSITY
No Some Significant Critical
impact impact impact impact
,

Value and respect for degree |

Accomplishments of alumni |

Accomplishments of students 1

School rankings (e.g. U.S. News & World Report) !

Accomplishments of faculty |

Providing scholarships L
t |
Outreach to community |

Campus aesthetics ]
£ |

Success of athletic teams ]
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St- ) Q21. Please indicate your feeling regarding the frequency of the following.
J hn Frequency
UNIVERSITY
0% 20% 40% 60% 80% 100%

Invitations to alumni activities

Email correspondence from the university (newsletters,
news flashes, etc.)'

Printed materials from the university (magazines, ‘ |
newsletters, etc.)

Solicitations for donations (annual fund, support for athletics, ‘ |
etc.)

Information regarding programs such as credit cards, ‘ |
insurance services, long distance services, etc ‘ ‘ ‘

O Way too much O A little too much @ About right
B Would welcome more B Not nearly enough

Sorted in descending order of impact
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St. . Q21. Please indicate your feeling regarding the frequency of the following.
J By Era
UNIVERSITY
Way too Alittle About W\gﬁzﬁe Not nearly
much too much right more enough
Invitations to alumni activities
Email correspondence from the university (newsletters, news
flashes, etc.)’
Printed materials from the university (magazines, newsletters,
etc.)
Solicitations for donations (annual fund, support for athletics,
etc.)
Information regarding programs such as credit cards, insurance
services, long distance services, etc
B WWII/Post WWII O Woodstock\ Vietnam B Post Watergate
B Yuppie\End of Cold War O Electronic Revolution\Dot-Com  ®Post 9/11
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Q21. Please indicate your feeling regarding the frequency of the following.

t Y

8 5
JOhnS By Cohort
esL 0y |
Would
Way t0o Alittle About welcome  Notnearly
much too much right more enough

Invitations to alumni activities

Email correspondence from the university (newsletters, news
flashes, etc.)'

Printed materials from the university (magazines, newsletters,
etc.)

Solicitations for donations (annual fund, support for athletics,
etc.)

Information regarding programs such as credit cards, insurance
services, long distance services, etc
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Study Results:

Current and Future Alumni
Programs
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Study Results: Overall Experience
QO08. How important is it for you and alumni in general to do the following and how well does the

'
st.@

)
_]O}lIIS University do at supporting alumni in doing them?
esL ey |

Not Somewhat Very Critically
Important Important Important Important
Poor Fair Good Excellent

Identifying job opportunities for graduates
Providing feedback to the Univ re community
perceptions

Mentoring students

Serving as ambassadors for Univ

Networking with other alumni

Recruiting students

Providing financial support for Univ

Providing leadership by serving on boards, etc.
Attending general alumni and Univ events

Volunteering for univ

Attending athletic events

Sorted in descending order of importance l L Importance L Quallty of Support l
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st@ Q08. How important is it for you and alumni in general to do the following and how well does the
* h 2 University do at supporting alumni in doing them?
_] LN“,EEI[,” Gap Analysis
Importance exceeds Performance exceeds
Performance Importance

Identifying job opportunities for graduates
Providing feedback to the Univ re community
perceptions

Mentoring students -

Serving as ambassadors for Univ

Networking with other alumni

Recruiting students

Providing financial support for Univ

Providing leadership by serving on boards, etc.

Attending general alumni and Univ events

Volunteering for univ 1
Attending athletic events 'ﬁ_
O All Schools B St. John's 2002 B St. John's 2007 W St John's Comps
Sorted in descending order of importance
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St@ QO08. How important is it for you and alumni in general to do the following and how well does the
e h > University do at supporting alumni in doing them?
JQN“,EI“}E Gap Analysis By Life Cycle
Importance exceeds Performance exceeds
Performance Importance

T
Identifying job opportunities for graduates

Providing feedback to the Univ re community
perceptions
Mentoring students

Serving as ambassadors for Univ

Networking with other alumni

Recruiting students

Providing financial support for Univ

Providing leadership by serving on boards, etc.
Attending general alumni and Univ events

Volunteering for univ

Attending athletic events

B WWII/Post WWII O Woodstock\ Vietnam
B Post Watergate B Yuppie\End of Cold War
O Electronic Revolution\Dot-Com W Post9/11

Sorted in descending order of importance
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) Study Results: Overall Experience
st@ Q08. How important is it for you and alumni in general to do the following and how well does the
Ly University do at supporting alumni in doing them?

-] UNIVERSITY Gap Analysis By Cohort

Importance exceeds Performance exceeds
Performance Importance

Identifying job opportunities for graduates
Providing feedback to the Univ re community
perceptions

Mentoring students

Serving as ambassadors for Univ

Networking with other alumni

Recruiting students

Providing financial support for Univ

Providing leadership by serving on boards, etc.
Attending general alumni and Univ events

Volunteering for univ pi

b
Attending athletic events —

B Never O Lapsed W Current

Sorted in descending order of importance
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. ) Q14. How would you most like to be contacted by the alumni association?
johns

UNIVERSITY

Percentage of Respondents

0 . , s

Email Mail Telephone Direct face to face Not at all
l O All Schools B St. John's 2002 B St. John's 2007 B St. John's Comps ]
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Ly Q13. What are barriers to your participation in alumni activities?

I] UNIVERSITY

100%

90% -
ETime

80% O Cost of event

B Value (cost compared to benefit)

B Type or subject matter of the event

O Do not know anyone

@ | would not make a difference

@ Just do not want to
O Geographical distance

B Concern about future solicitation

Percentage of Respondents

@ Family or job commitment
O Not interested in the University

O Do not know how to getinvolved

All Schools  St.John's 2002 St. John's 2007 St. John's

Comps
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St. ’ Q13. What are barriers to your participation in alumni activities?
By Life Cycle
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. 10. How important were each of the following to your experience as a student and how well di
St ) 0 i h of the followi i d dh Il did
JO ns the school do at providing them?
UNIVERSITY

Not Somewhat Very Critically

Important Important Important Important

Poor Fair Good Excellent

Academics and classes
Skills and training for career
Relationship with faculty
Admissions process
Exposure to new things
Relationship with other students
Traditions or values learned on campus
Lessons abot life
Student employment opportunities
Orientation for new students
Relationship with admin and staff
Student leadership opportunities
Opportunity to interact with alumni
Attending cultural events like films, lectures, etc.
Attending athletic events
Opportunity to participate in fraternity or sorority

Sorted in descending order of importance H Importance B Performance
|
‘!a_mm Slide 62 Results From 2007 Alumni Attitude Studye

T

Eiﬂi; Study Results: Student Experience
St. Q10. How important were each of the following to your experience as a student and how
0 ns well did the school do at providing them?
_] BT Gap Analysis By Life Cycle
Importance exceeds Performance exceeds
Performance | Importance

Academics and classes

Skills and training for career

Relationship with faculty

Admissions process

Exposure to new things

Relationship with other students

Traditions or values learned on campus

Lessons about life

Student employment opportunities =

Orientation for new students

Relationship with admin and staff

Student leadership opportunities

Opportunity to interact with alumni

Attending cultural events like films, lectures, etc.

Attending athletic events

Opportunity to participate in fraternity or sorority
DO All Schools M St. John's 2002 B St. John's 2007 W St. John's Comps

Sorted in descending order of importance
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St@ Q10. How important were each of the following to your experience as a student and how well did
. k) the school do at providing them?
JO 1S Gap Analysis By Life Cycle
UNIVERSITY
Importance exceeds Performance exceeds
Performance Importance

Academics and classes

Skills and training for career

Relationship with faculty

Admissions process

Exposure to new things

Relationship with other students

Traditions or values learned on campus
Lessons about life

Student employment opportunities

Orientation for new students

Relationship with admin and staff

Student leadership opportunities

Opportunity to interact with alumni

Attending cultural events like films, lectures, etc.
Attending athletic events

Opportunity to participate in fraternity or sorority

B WWII/Post WWII O Woodstock\ Vietnam
B Post Watergate B Yuppie\End of Cold War
O Electronic Revolution\Dot-Com W Post 9/11

Sorted in descending order of importance
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St@ Q10. How important were each of the following to your experience as a student and hoyv well did
. h ) the school do at prow_dmg them?
J ' Il. Gap Analysis By Cohort
UNIVERSITY
Importance exceeds Performance exceeds
Performance Importance
Academics and classes
Skills and training for career
Relationship with faculty
Admissions process -
Exposure to new things
Relationship with other students f |
Traditions or values learned on campus _
Lessons about life
Student employment opportunities f——=———|
Orientation for new students |
Relationship with admin and staff p——|
Student leadership opportunities —
Opportunity to interact with alumni
Attending cultural events like films, lectures, etc. =
Attending athletic events
Opportunity to participate in fraternity or sorority EI
W Never O Lapsed W Current
Sorted in descending order of importance
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Importance exceeds

Q10. How important were each of the following to your experience as a student and how well did

Study Results: Student Experience

the school do at providing them?
Gap Analysis By Loyalty Group

Performance exceeds

Performance Importance

Academics and classes

Skills and training for career

Relationship with faculty

Admissions process

Exposure to new things

Relationship with other students

Traditions or values learned on campus
Lessons about life

Student employment opportunities

Orientation for new students

Relationship with admin and staff

Student leadership opportunities

Opportunity to interact with alumni

Attending cultural events like films, lectures, etc.
Attending athletic events

Opportunity to participate in fraternity or sorority

T

L Lt Ll

==

——.

‘ B Lower loyalty

O Medium loyaty B High loyalty

Sorted in descending order of importance
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70%

QO09. In which of the following organizations/activities did you participate as a student?

Study Results: Student Experience

Honor society

60%

50%

Fraternity or Sorority

Intramural athletics

40% I

Intercollegiate athletics

Music, theater, or art

Community service

30% -~

20% -~

Percentage of Respondents

10% -

0% -
All Schools St. John's

2002

St. John's
2007

Slide 67

St. John's
Comps

Religious organizations
Residence halls

Professional or career related
Academic clubs

Ethnic and or cultural centers

0O @B B OB B @ B O0OB OB

Newspaper, radio, or yearbook *
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St- ) QO09. In which of the following organizations/activities did you participate as a student?
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St. ) QO09. In which of the following organizations/activities did you participate as a student?
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@ Study Results: Student Experience
St. N Q24. How important was each of the following to your experience as a student, and how well did
]O ns the University do at providing them?
UNIVERSITY

Not Somewhat Very Critically

Important Important Important Important

Poor Fair Good Excellent

Tuition paid was a
worthwhile investment

Job
preparation/placement

Internships

[ B Importance B Quality of Support ]

Sorted in descending order of importance
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t@ Q24. How important was each of the following to your experience as a student, and how well did
. the University do at providing them?

5 h i ity d providing th

l] UNIVERSITY

Importance exceeds Performance exceeds
Performance Importance

Tuition paid was a
worthwhile investment

Job
preparation/placement

Internships

W St. John's 2007

Sorted in descending order of importance
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rY Study Results: Student Experience
@ Q24. How important was each of the following to your experience as a student, and how well did
St_ . the University do at providing them?
JOhnS By Era
UNIVERSITY
Importance exceeds Performance exceeds
Performance Importance
Tuition paid was a
worthwhile investment
Job
preparation/placement
Internships
B WWIN Post WWII O Woodstock\ Vietnam
B Post Watergate B Yuppie\End of Cold War
O Electronic Revolution\Dot-Com B Post9/11
Sorted in descending order of importance
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@ Q24. How important was each of the following to your experience as a student, and how well did
St‘ . the University do at providing them?
Johns By Cohort
-0 |
Importance exceeds Performance exceeds
Performance Importance
Tuition paid was a
worthwhile investment
Job
preparation/placement
Internships
W Never OLapsed H Current
Sorted in descending order of importance
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Study Results: Student Experience
Q29. How much did your experience at St. John’s as a Catholic and Vincentian institution
contribute to your personal growth?

100

90

80

70

60

50

40

Percentage of Respondents

30

20

10

. T - T I T . T IE

Not at all Very little Some Quite a bit Very much
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Study Results: Student Experience
Q29. How much did your experience at St. John’s as a Catholic and Vincentian institution
contribute to your personal growth?

UNIVERSITY

Percentage of Respondents

Some

Not at all

Very little

Quite a bit Very much
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. >

Q30. How much did your education at St. John’s contribute to your personal growth in each of the

J following areas?
UNIVERSITY

\_/ery Some Quite a Very
little

bit much

Thinking critically and analytically.

Writing clearly and effectively.

Understanding and contributing to a particular field of
knowledge.

Speaking clearly and effectively.
Making a lifelong commitment to learning.

Developing and practicing effective leadership.
Appreciating and exercising your rights, responsibilities,
and privileges.

Understanding and appreciating cultural and ethnic
differences
Working effectively with technology

Searching out the causes of poverty and social injustice
with a view to seeking solutions.
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st

Q30. How much did your education at St. John’s contribute to your personal growth in each of the

2 following areas?
JOhnS By Era
UNIVERSITY
Very Some Quite a Very
little bit much

Thinking critically and analytically.

Writing clearly and effectively.
Understanding and contributing to a particular field
of knowledge.

Speaking clearly and effectively.
Making a lifelong commitment to learning. o

Developing and practicing effective leadership.

Appreciating and exercising your rights,

responsibilities, and privileges.
Understanding and appreciating cultural and
ethnic differences

Working effectively with technology
Searching out the causes of poverty and social

injustice with a view to seeking solutions.
| WWII\Post WWII
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O Woodstock\ Vietham

H Yuppie\End of Cold War O Electronic Revolution\Dot-Com

B Post Watergate
M Post 9/11
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s Study Results
St@ Q30. How much did your education at St. John’s contribute to your personal growth in each of the
. h k) following areas?
JO 1 By Cohort
UNIVERSITY
Very Some Quite a Very
little bit much
= T T
Thinking critically and analytically.

Writing clearly and effectively.

Understanding and contributing to a particular field of
knowledge.

Speaking clearly and effectively.

Making a lifelong commitment to learning.

Developing and practicing effective leadership.

Appreciating and exercising your rights, responsibilities,
and privileges.

Understanding and appreciating cultural and ethnic
differences

Working effectively with technology

Searching out the causes of poverty and social injustice
with a view to seeking solutions.

iy

O Never M Lapsed B Current ‘

|
Lﬁ?':;_'l'“

r—— Slide 78

Results From 2007 Alumni Attitude Study,

@

Study Results
S s Q27.How closely related is your current occupation or industry to the major/degree you received from
JO ns St. John's?
A
Not at Slightly Moderately Highly
all related related related

First Degree

Highest Degree
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L Study Results

St@ Q27. How closely related is your current occupation or industry to the major/degree you received from

. h k) St. John's?

JO IIS By Era
UNIVERSITY

Not at Slightly Moderately Highly

all related related related

First Degree

Highest Degree

B WWIN\Post WWII O Woodstock\ Vietnam B Post Watergate
O Yuppie\End of Cold War B Electronic Revolution\Dot-Com M Post 9/11
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St@ Q27. How closely related is your current occupation or industry to the major/degree you received from
L h 2 St. John's?
JO II.S By Cohort
UNIVERSITY
Not at Slightly Moderately Highly
all related related related
First Degree
Highest Degree
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Study Results:

Loyalty

AL. —— Slide 82 Results From 2007 Alumni Attitude Study
i Study Results: Overall Experience
St@ QO07. How well did the highest degree earned from the University prepare you for each of the
‘Ohrl’s following?
_
Poor Fair Good Excellent
preparation preparation preparation preparation

E I T

QO7A Current work status

Q07B Commitment to
continuous learning

QO07C Responding to new
career opportunities

Q07D Contributing to my
community

QO7E Deepening my
understanding and comm to
personal dev

QO7F Further graduate
education
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a%' Study Results: Overall Experience
Stu QO07. How well did the highest degree earned from the University prepare you for each of the
‘Ohrl’s following?
M—m
Poor Fair Good Excellent
preparation preparation preparation preparation

QO7A Current work status

Q07B Commitment to
continuous learning

QO07C Responding to new
career opportunities

Q07D Contributing to my
community

QO7E Deepening my
understanding and comm to
personal dev

QO7F Further graduate

education
B WWIN\ Post WWII O Woodstock\ Vietnam W Post Watergate
B Yuppie\End of Cold War O Electronic Revolution\Dot-Com M Post 9/11
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Stu QO07. How well did the highest degree earned from the University prepare you for each of the
e > following?
ohns
I] UNIVERSITY By Cohort
Poor Fair Good Excellent
preparation preparation preparation preparation
QO7A Current work status
Q07B Commitment to
continuous learning
QO07C Responding to new
career opportunities
Q07D Contributing to my
community
QO7E Deepening my
understanding and comm to
personal dev
QO7F Further graduate
education
B Never O Lapsed B Current
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St. . QO01. How would you rate your decision to attend the University?
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St@ QO01. How would you rate your decision to attend the University?
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Study Results: Overall Experience
QO01. How would you rate your decision to attend the University?
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Study Results: Overall Experience
QO04. Which of the following best describes your experience as a student?
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Study Results: Overall Experience
Q04. Which of the following best describes your experience as a student?
By Cohort
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QO04. Which of the following best describes your experience as a student?
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St. . Q02. How often do you promote the University to others?
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Q02. How often do you promote the University to others?
By Cohort
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St@ Q02. How often do you promote the University to others?
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QO06. Which best describes your overall current opinion of the University?
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St@ QO06. Which best describes your overall current opinion of the University?
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Study Results: Overall Experience
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St@ QO05. Which of the following best describes your experience as an alumnus/a?
. k) By Law

I] UNIVERSITY

100

90

80

70

60

50

40

Percentage of Respondents

30

20

10

0 -
Poor Fair Good Excellent

l B Law B Non-law

.hﬁm
i—,,:f:“‘ Slide 100 Results From 2007 Alumni Attitude Study,
'
st@ Study Results: Loyalty (Q01, Q02, Q04, Q06)
john’s Comparison to other schools

Average Score

IS

SJU 02

N
SJU 07 e——
e ——

SJU Comps |

‘L Slide 101 Results From 2007 Alumni Attitude Study

866-471-8600 WWW.AIumniAttitudeStudy.org



Alumni Attitude Study©
Findings and Results for
St. John’s University 2007

v
St@ Study Results: C_orrelation_ and “Regr?ssion Analy_sis
i hIfS Highest correlations to “loyalty” — across all questions

I] UNIVERSITY

Correlation Coefficient == 0 0.1 0.2 03 0.4 05 0.6

q07e Deepening my undstng & comm to pers dev ]

q07c Responding to new career opportunities ]

q07f Further graduate education ]

q07b Commitmentto continuous learning J

q07d Contributing to my community ]

q07a Currentwork status ]

ql0cp Academics and classes

ql0op Skills and training for career ]

qlOmp Exposure to new things J

q10lp Lessons about life ]

'hﬁm
"—W Slide 102 Results From 2007 Alumni Attitude Studye
o . . :
t@ Study Results: Correlation and Regression Analysis
S » hIl’ Highest correlations to “loyalty” — across all questions
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Correlation Coefficient =

q07e Deepening my undstng & comm to pers
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i Study Results: Giving Status Questions
St@ Never Q22. Please indicate the degree to which each of the following options explain why you
. h ) have not yet given to St. John's.
J 1
-0 |
Not Somewhat Very Critically
important impartant important important

My personal circumstances didn't allow me to
I'have little to no relationship to the university
I don't know how StJ uses the gifts it raises
Idon't live near campus —
Not enough value to me personally or professionally —
Something happened at the university that bothered me
lam concerned that | will receive more solicitations
I do not know what the benefits are y—
I thought | automatically became a member upon graduation
lwon't use the benefits y—
I support the university in other ways y
Idon't think StJ uses the gifts it raises wisely
Iwasn't asked to join
I receive the alumni magazine
1 got the mailing but forgot it/llost it

Ido not know enough about StJ
Something happened with a StJ student | am related to or

A student | am related to!519%¥E el did not get accepted
into StJ B Multicohort comparables M St. John's 2007
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Study Results: Giving Status Questions

St@ Lapsed Q22. How much impact did each of the following have on your decision to discontinue
2 2 giving to St. John's?
l] UNIVERSITY
Not Somewhat Very Critically
impartant important important imparfant
My personal circumstances changed
Something happened at the university that upset me
Idon't know how StJ uses the gifts it receives
I have little to no relationship to the university
Not enough value to me personally or professionally —

lam concerned that | will receive more solicitations
I receive the alumni magazine
| support StJ in other ways

Idon't live near campus —

I don't think StJ uses the gifts it raises wisely

I didn't use the benefits —
1 got the mailing but forgot it/lost it
Ido not know what the benefits are

Iwasn't asked
Something happened with a StJ student | am related to or
know well
Ido not know enough about StJ
A student | am related to or know well did not get accepted

St -
B Multicohort comparables B St. John's 2007
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St uv Current Q22. How valuable are each of the following in making your decision to give to St John's
e > University?
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Q
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=

)

Not Somewhat Very Critically
important important important important

Scholarships

To increase the quality of the
academics

Better teachers

Higher school ranking

Employment services for new
graduates and alumni

It's the right thing to do

Nicer facilities

Lower tuition
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IMPLICATIONS
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Sty g Implications
]ohns Highlighted issues and areas of focus

UNIVERSITY

1. Demonstrate that the diploma is increasing in equity
through communications regarding, student and
alumni achievements

2. Job and career related activities

3. Provide opportunities for alumni to provide feedback
and engage in activities

4. Engaging alumni located outside New York City
5. Branding presence on campus

6. Communicate differently with younger alumni (30

and under)
_________________________________________________________________________________________________________________|]
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Foundational Concepts
Alumni Partnership Modelg
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Alumni feedback is not a one-time event, but rather an ongoing process of
measurement, action, and re-measurement.

Initiate the

process by

asking their
opinion

TN

Show you care --
use a high quality
process

—

Let them know
that you heard
what was said

Solidify and

institutionalize
by checking back
in to see what

ChEEEE Take action in a
way that
demonstrates
you care about
their opinion
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Application of Survey Results

Examples of
Actions From Survey Results By Other Schools

Business/Strategic Planning Introduction of New Programs

« Develop a strategic and/or business plan with alumni « Affinity-based programs

opinion introduced into the strategic planning process «  Change existing programs to accommodate desires

* Workshops with staff to integrate alumni issues into of a specific segment
ongoing programs and communications . o
Strategic Communications

In-Depth Analysis & Research +  Press releases and articles to communicate results

* Analyze information in detail for a specific segment of and planned actions

alumni such as young men/women, recent graduates, « Communication comparing alumni to target group or
etc. all schools
» Additional, focused research or targeted surveys at a +  Targeted messaging

specific issue

Tactical Action Planning Other Applications

« Feedback on specific current programs and activities *  Legislative support

» Prioritize activities and investment * Development support

« Coordinate with student, faculty, and prospective
student opinions
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